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In this fall edition of BrillInside, we’re informing you about Brill’s plans for Digital Humanities; 
our new portal for manuscript editing; the IJMH early-career prize; the launch of R Suite; our 
affordable paperback options; and the improved author f lyer. 

Do you need support in preparing your 
manuscript for submission? 
Brill’s suite of Author Services can help.
We’ll connect you with specialists in the 
areas of English language editing, scientif ic 

editing, f igure preparation, translations and 
manuscript formatting to support you wherever 
you might need it. For more information, visit 
authorservices.brill.com

Brill launches 
platform
Author Services

Program Director, 
Digital Humanities appointed

Launch of Brill’s new 
content management 
tool – R Suite
We’re delighted to announce that R Suite – Brill’s new content management tool – has recently 
launched, to provide our authors with an even faster time from submission to publication. 

Introduced in September for the production of journal articles, R Suite includes:
• Repository functionality
• Storage of different manuscript versions (including XML) throughout the various stages of 
 production
• An automated workflow system
• Formatting of manuscripts using a MS Word-based template - allows us to produce a proof 
 that authors can check for factual content, which is automatically forwarded to you via a 
 built-in email system. 
From Q4 2016, we will also begin using R Suite for the production of book and Brill Research 
Projects. Please contact your editor if you have any questions.

Research strategies across the Humanities 
and Social Sciences are changing with the 
introduction of new technologies such as 
spatial software and GIS, pattern and image 
recognition, semantic technologies and 
statistical analyses. The form and nature of 
publications will likely also change to reflect 
new features and user interfaces afforded by 
these changing strategies.

We believe that the publication culture in 
the Humanities and Social Sciences will be 
influenced by the addition of data, software, 
and expanded use of multi-media content; 
publications will have to comply with user 

demands and FAIR principles (Findability, 
Accessibility, Interoperability, Reusability). 

We are therefore delighted to announce that 
Marti Huetink will now take on the role 
of Program Director, Digital Humanities - 
coordinating all of Brill’s business development 
across the Digital Humanities.  This will be 
effective from 1st November 2016, and in 
addition to his role as Publishing Director of the 
History program at Brill.

Brill is determined to play a leading role in 
publishing innovation across the f ields in which 
we publish, and actively develop partnerships in 
pursuit of innovation.  
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Or contact your Library Supplier 

For General Order Information 
and Terms and Conditions 
please go to

brill.com

MyBook – Brill paperbacks 
at only €25.00 / $25.00
Did you know that you can purchase print-on-demand versions of Brill books? 
Providing your institution holds the e-book version in its collection, you can order a black-and-
white printed copy of any Brill title for only €25.00 / $25.00 per copy, with free shipping (VAT 
added where applicable). For more information, visit brill.com/MyBook

Promoting your book or series is now 
even easier
Our free promotional f lyers for your book or book series are better than ever! Authors 
and editors of all Brill’s books and series can download a free product f lyer from the Brill 
website with improved layout and functionality. These are ideal for promoting your book 
at meetings and conferences, or for distribution to your friends, colleagues, and subject 
librarian. These f lyers are available for direct download on each product page at brill.com.

New €1,000 prize 
for early-career 
researchers
The International 
Journal of Military 
History has just 
announced a new 
prize for graduate 
students and early-
career academics. 
To be eligible for 
entry, the paper 
must be published 
in the 2017 volume 
(37) of the journal, 
and constitute an 
original contribution to the f ield of military 
history that is of interest to an international 
readership. The author of the winning paper 
will receive a cash prize of €1,000. For more 
information, please visit brill.com/ijmh.

About Brill
Founded in 1683 in Leiden, the Netherlands, 
Brill is a leading international academic 
publisher in 20 main subject areas, 
including Middle East and Islamic Studies, 
Asian Studies, Classical Studies, History, 
Biblical and Religious Studies, Language 
& Linguistics, Biology, and International 
Law. With off ices in Leiden and Boston and 
a representative off ice in Singapore, Brill 
today publishes 243 journals and around 
1000 new books and reference works each 
year, available in both print and electronic 
form. Brill also markets a large number of 
primary source research collections and
databases. The company’s key customers 
are academic and research institutions, 
libraries, and scholars. Brill is a publicly 
traded company and is listed on Euronext 
Amsterdam NV. For more information, visit 
brill.com. 

We sincerely thank you for being part of the Brill author community, and we hope you find these 
updates useful. If you have comments, questions, or suggestions for future issues, feel free to 
contact us at authors@brill.com.

Sincerely, 
The Brill Marketing Team

Stay up-to-date with our latest news. Visit our 
social media channels overview and connect 
with us at brill.com/social-media
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