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Introduction
In the seventeenth century, the great European metropolises of Paris and
London saw the establishment of so-called intelligence offices, which served
as places of institutionalised information brokerage and were to promote the
exchange of goods, real estate and work opportunities.1 The first known institution of this kind, the Bureau d’adresse, was established near Notre-Dame in
Paris in 1630; it was created on the initiative of the physician Théophraste
Renaudot (1586–1653), a native of Montpellier, and undertook a number of different tasks: it acted not only as a sales agency and brokered real estate and
work, but beyond that it served as a pawnbroker, a place of medical care for the
poor, and as a venue for academic lectures, the conférences du Bureau d’adresse.
All those who presented a request there could have it entered into a register for
a fee of three sous; for the same sum, information was provided from the register. From time to time, excerpts from the register were published in the form of
advertisements in its own advertising paper, the Feuille du Bureau d’adresse;
from 1631, the information expert Renaudot published articles on political events
in his newspaper, the Gazette.2 In London, on the other hand, comparable
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institutions were founded from the mid-seventeenth century onward, which
were known as ‘intelligence’ or ‘registry’ offices and mainly served to broker
goods and domestic servants. They published advertisement papers and often
established themselves near the Royal Exchange.3
These intelligence offices raise a number of questions, which, due to the
scarcity of the sources identified so far, cannot yet be answered satisfactorily:
what were the relations between information offices and traditional information brokers? Amongst the latter, especially concerning the placement of
domestic servants, were the so-called servant agents, mostly elderly women
who had specialist knowledge about domestic positions available in individual
households, who were often accused of poaching domestics after having
placed them in order to pocket a second brokering fee. How were the offices
organised, were they state, city or—as was usually the case—privately administered, if licensed, institutions? Who frequented the information offices?
Women, for example, were not accepted as customers in every case, as it seems
on the whole that the institution of information offices in general was accompanied by a masculinisation of information brokerage, i.e. a squeezing out of
women from this area of activity, which may already be identified during the
seventeenth century. How did the interplay between information offices, and
the brokering activities accomplished there, and other media in the urban
area, work? Namely, what was the relationship between the advertisement
papers sometimes published by the information offices and the institution of
the penny post?
All these questions will stay relevant for future research; here, using archival
and printed sources, I would like to attempt a description of the activities
of largely unnoticed information offices in the example of the Habsburg
Monarchy.
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